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Tip#1 Tie Content Goals to Business Goals

Content Goals

Business Goals

Increase buyer conversion rate rrl:laotE:?\ Earn lots of traffic to our blog

Get more people in our core Almost Get lots of views, likes, & shares
audience aware of our brand there. on social platforms

That's Earn high social engagement
the from people who match our
ticket! ideal customer profiles

Get more people in our core
audience aware of our brand



Nnfluence Map

A visual framework of how audiences interact with the problem your business solves, and what influences their behavior

Problem . Solution
Discovery Seeking

The journey from problem discovery to conversion varies, but the steps above are typically found in B2B and B2C purchases

Where, when, & Where, when, & What potential

. . Where and how
how your potential how your potential customers pay our botential
customers learn customers are first attention to as Zusto?ners make
that they might exposed to they deepen their

have a need for products/services knowledge of your their purchase
: decision.
what you do. in the space. sector.

At each step of the journey, the opportunities to impact behavior change.

Google Twitter Newsletters

Trusted Publisher
\\

Podcast Radio YouTube

Google News sparkToro



Tip #2: Target the Right Audience in the Right Places

Problem Brand Further Solution
Discovery Awareness Education Seeking

\\

Don’t create content for
these channels

If what you really need to
succeed are these ones



Personal Finance Influence Map

N Problem Brand Further Solution
| Discovery Awareness Education Seeking
“| probably “A lot of the “I need to take this “USNews’ rankings
IACHERM shouldn’t keep all articles and videos serlou§I¥. I'm Convmcbed rtrlle. I'm
SISCEEEN My money in a I'm finding seem subscribing to gonna buy the
SEINEIEN checking account. to recommend NerdWallet, some Russell 3000. Just

‘Hali Twitt ts, i
| need to learn Fidelity and witter accounts need to find the

. . ., and Personal- right online
about investing. Vanguard. Finance Subreddit” el SEeeuT

Search

NerdWallet Fidelity Vanguard
sources
\
Influence: -

Email from Bank

Forbes

oogle
 o0° I Coogle News Sparktora



Ad Agency Selection Influence Map

. Problem Brand Further Solution
ase: . . .
Discovery Awareness Education Seeking
“We received a } :
“ “Before we take the The pitches,
Thought e lieee B plunge, we need to approaches, &
Process pro:fSS|don?ls e ;ecomme.ndatlzlns learn m,ore about portfolios from
example: [N Ml oragencies an what makes for a Shepherd and
brand advertising are putting Ty .
i ” together a formal - o AT 22 BEE
SElRElE At RFgP . brand relationship.” rea”y strong.”
LinkedIn AdAge In-Person Pitch
sources
of New Brand Director Award Show Winners AdWeek
Influence:

Industry Conference Google Search

Digiday Podcast

Work Portfolio



1o #25 Position tor the
<ind of Amplification You Need

to amplify this content or it won’t

—Don’t create for these folks
~_ |If what you really need to
succeed are these folks

Conference organizers



1o #4 Write a Killer Headline

Why write the headline first?

To analyze whether the content will accomplish
your goals before investing more work.

The Perfect Content to Meet Your Goals




—Or example;

Coal A earn high social engagement Coal B: earn links from sources of influence

from folks who are just researching in the financial world that can help us earn

how to invest their money. brand attention (and Google rankings).

Is it likely to accomplish goal A? Is it likely to accomplish goal B?
~
- ~ //

We analyzed returns of the 50 largest crypto,
stock Index. and REIT funds over the last decade.

\

/ I I \
Could we make it better ,' Should we analyze ‘\ Is the conclusion exciting
with different data? ! something else? \ and worthy of sharing?
I \
Will this provoke Who's predicted this, and will be
emotional reactions? thrilled our data backs them up?




Thankfully, NPR has a great checklist for headline writing:

Headlines should be specific
Headlines should be ecsy to understanc
Headlines should inspire a reaction

Headlines should not be overly clever

E E E EH A

Headlines should capture the spirit of the story


https://training.npr.org/2015/10/25/the-checklist-for-writing-good-headlines/
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Tio #H# Answer the Question —Whno Wil
Armplity This and Why

Start with the “Why.” That will lead you to the “Who.”

Belief i

: S

Existing Fear Controversy
Relationship

Don’t assume triggers are universally cpe e . .
effective. What works on Photography Familiarity Reciprocation
Instagram won’t necessarily drive (or Fame) (or Reward)

sharing on Econ Twitter.




VWhen You Ask: “Whno Wil Help Amplity?”

Good Answer

Bad Answers

a Influential People & Publications for Lost and Founder — ¥¢ &
File Edit View Insert Format Data Tools Add-ons Help Lastedit was madeonF
L3 L d
Some of my marketing friends S ERocs g e e -0 - B TS
H18 -
A B c 1]
Priority Name Type Website
° 2 A Tim Ferriss Podcast ol t@fd
p eo p I e W h O I I ke XYZ 3 A Product Hunt Radio Podcast
4 A The Growth Show Podcast
5 A Mixergy Multiple andr|
6 A Brian Clark brian
7 A Alexis Ohanian alex
F Ik 'th “ABC” = th 2 S b t'tl 8 A Hiten Shah hnsh
O S WI I n el r J O I e 9 A Jason Cohen jaso
10 A Avinash Kaushik aki@|
" A Luke Wroblewski - info
12 A Courtland Allen hitps-/iwww.indiehackers.com/ cour|
. N 13 A David Heinemeier Hansson http://david.heinemeierhansson.com/  davi
M y SOC I a I m ed I a fo I Iowe rS 14 A Camille Ricketts hitp://firstround.com/review/ cam
15 A Mark Suster hitps:/fupfront.com/ mss
16 A Melanie Deziel Mdeziel.com melg
17 A Kindra Hall https://kindrahall.com/ kind
18 A Ann O'Dea ww.siliconrepublic.com/
19 A Eric Ries hitp://itse. com/ eric
20 A Geekwire [hwwer geekwire com/
21 A Ryan Hoover w.producthunt.com/ ryan
22 A ProductHunt Books [hwwwe producthunt. comitopics/books
23 A Harvard Biz Review https:/thbr.org/
24 B This Week in Google Podcast https:/itwit. tv/shows/this-week-in-google
25 B This Week in Startups Podcast hitp://thisweekinstartups. com/ jasol
26 B Entreprensur on Fire Podcast hitps:/hwww eofire. com/podcast! john
27 B Chris DeVore Multiple https:/iwww techstars.com/programs/se chrig




—HOOK:

Line:

Sinker:

Tip #2: Outline the Hook, L

What if Performance Advertising is Just an
Analytics Scam?

ﬂ‘_- By Rand Fishkin

In 2020, AirBnB cut $542 million of performance advertising spend and saw no measurable falloff in

attributable sales. They continued this ad-slashing practice in 2021, with similarly eye-popping numbers.

Could it be that all those ads did nothing?
It reminds me of a famous marketing parable:

One day, Lorena, owner of Lorena’s Pizzeria, hired three capable go-getters to paper the neighborhood

Herein lies the scam. I'm not saying "no one buys because of a retargeting/display/branded search ad.” 'm

saying, "somewhere between 60-99%* of the people exposed to those ads would have purchased anyway.”

The ad platforms know this. Many of the ad buyers even know this. But because the platforms have no
incentive to make incrementality (i.e. the additional lift in sales that a given ad campaign creates) clear, ad

buyers look at their analytics and think, “/ should spend more on performance marketing!”

My advice: if you have the power to invest any percent of your digital ad spend in other, more serendipitous,

hard-to-measure channels, take it. If you have the ability to give your marketing team buy-in for that spend,
approve it. If you have the patience and discipline to focus on profitability over unprofitable growth, grab it.

You'll be amazed at just how much growth you can invest in once you find channels that don't cost $0.99 for

every $1.00 you make.

ne & Sinker

Crabs attention;
makes a promise of
content to come;
entices the visitor to
further engage

Delivers on the
content’s earlier

promise; earns an
emotional reaction

Makes the content stay
with the reader after
they leave; inspires
shares, comments,
engagement




HooK:

Line:

Sinker:

Early Data on Omicron: There's Good News and Bad
News

The first glimmers of data on the Omicron variant of the coronavirus are
starting to come in, and the verdict is decidedly mixed. Early experiments have
found that antibodies from vaccinated people are clearly less able to neutralize
Omicron in the lab, if not rendered completely useless. But antibodies
generated through natural infection and vaccination combined, or with a
booster shot, seem to be more robust. There remain many questions, including
how these results will translate over to the real-world immunity created by the

vaccines or past infection.

Perhaps most importantly, we don’t have a firm grasp on what this will all mean
in the real world. The original vaccines may still largely prevent the risk of
severe illness and death from Omicron, particularly since we still have other
aspects of coronavirus-specific immunity, like our T cells and memory cells. Or

it's possible that Omicron is inherentlv milder than past strains. So far, the case

data from countries like South Africa, where many people have been previously

infected and some vaccinated, isn't clear one way or the other.

Grabs attention;
makes a promise of

content to come;
entices the visitor to
further engage

Delivers on the
content’s earlier
promise; earns an
emotional reaction

Makes the content stay
with the reader after
they leave; inspires
shares, comments,
engagement




XY Bros., Lecce: We Eat at The Worst Michelin

Posted on

Starred Restaurant, Ever

Crabs attention;
makes a promise of
content to come;
entices the visitor to
further engage

HooK:

S This was @ main course. It’s about a tablespoon of food. Del ive rs on the
content’s earlier

. confused our table with that of their ex-lover's. Maybe they were drunk. But we got twelve kinds of foam, something that | prom ISe; earns an
L | m e can only describe as "an oyster loaf that tasted like Newark airport”, and a teaspoon of savory ice cream that was olive emOtlona| rea Ctlon

flavored.

I've tried to come up with hypotheses for what happened. Maybe the staff just ran out of food that night. Maybe they

Another course - a citrus foam - was served Makes the content stay
ina pI.aster cast of the che_rfs.mouth. Absent with the reader after
utensils, we were told to lick it out of the
chef’'s mouth in a scene that I'm pretty sure
was stolen from an eastern European horror

they leave; inspires
shares, comments,
film. engagement

Sinker:




—Hook: Line: Sinker:

Monster Hiring

Experts agree that a diverse workforce improves retention and collaboration. How

will your current D& strategy help meet your goals?

DEIISGOOD (4, il -
FORBUSINESS =% 1% . = UL =

GREATE A

AND EMPLOYEE &' ’ P ~
”" if | .g
) = 1iRIN

ENGAGEMENT P p DR(
Research from think tanks and = en if your job description and employel said was at least somewhat important to
consulting firms have consistently 3 = 3 D e 2.2 St SO 1 = epot More impor =
found correlations between ) & \ 2 srassions BncaTheY beai lastnn I e it
diversity efforts and company " = o g proce ore importa ST S A A0eN N LA ava Marting
success. Here are just a few ‘ an what you see at you hea e Otherwise, that doe eate a fa
to ponder' - onversatio ou're having," says Doole evaluatio ompanies did end to do

= did g be fro ers o S 5 2 e g

e 0 gq 0) (o) e po
g manage Bl (0] 0 g B a a e
ot some g gnore a
Doo porta 0 make orga 0 e e
According to the “Diversity Wins" Report by And consider these findings from Josh Bersin's 0 erviewers are trained to che e quitable packages are offered to
McKinsey, organizations in the top quartile Elevating Equity: The Real Story Of Diversity biase oing throug ple scenarios ca ompanies that want to retain and attra
for gender diversity on executive teams were And Inclusion: When DEI is embedded in every Sip mansgals s DiERCH SIS SREI R omen, people of color, or LGBTQ candidate
25% more likely to have above-average HR program, companies are 8.2X more likely to L L AL S dsrs 2 S BVl B TSHIE COMPO
profitability than companies in the fourth satisfy and retain customers. Plus, it found that ould also help to have more diverse S . i
Read Our Ebook quartile. For ethnic and cultural diversity, high performing organizations are 10X more erviewe E {HeihlibE pioss
top-quartile companies were 36% likely to make the DEI strategy an integral part OMetNETasE s Ol EO
M R more profitable. of the business strategy.

The World Economic Forum's report As Lindsay-Rae Mclintyre, chief diversity officer
“Diversity, Equity. and Inclusion 4.0" at Microsoft, shared in Forrester’'s ebook,

& Download

Grabs attention; makes a Delivers on the content’s Gives the reader actions

promise of content to come; earlier promise; earns an to take, and a clear
entices the form entry emotional reaction follow-up.




This Technigue Mignt Work For You:

Early Data on Omicron: There's Good News and Bad News

In Google News, Gamado - 7hous sgo

I ook for Iinks th at . g:;t:::;:):sagainst Omicron coronavirus variant improves with three vaccine doses,
include “View Full

Coverage”

CNN - 7 hours ago

IE View Full Coverage '

Top coverage

GIZMODO
Early Data on Omicron: There's Good News and Bad News

& Pfizer

Pfizer and BioNTech Provide Update on Omicron Variant
11 hours ago

Google News usually makes

the story that gets the highest oz e
clicks + engagement (i.e. “long

clicks”) the top story. Now you
can study how these piecesdo | X bk |
Hook, Line, & Sinker. . — —

Pfizer: Protection against Omicron improves Pfizer: Boosters provide protection against Delta drives surge in US cases before omicron
after 3 doses omicron, early lab tests reveal gains foothold; Pfizer says booster protects
against new variant: Latest COVID-19 updates

[ vahoo News

Pfizer says vaccine booster dose protects against omicron
variant

Videos

© 10hours ago © 9hours ago
3 hours ago



T1o #5 Involve People Who'll Help You
Acnhieve Your Goal(s)

Social

297,850 people who follow @adage engage most with these accounts.

’.:,: Jeremiah Owyang

web-strategistcom
7% 62100

Technology Analyst, Founder. Business Speaker. Current: @kaleidoinsights

e.g. If your goal is
placement in Ad Age,  o=ee o
get pre-publication
input from people who ‘;"

i n fl u e n C e t h e i r re a d e rS Keynote speaker, marketing strategist, university educator, author of 9 books 7% 55100

ncluding "KNCOWN"

ODENOMWM@O  2nsize socil Audience

9 Dan Rather
www.danrather.com

o, I
Journalist, storyteller, lifelong reader. Texan by birth and by cheice. Author of 7% 1007100
STEADY https:..
osn © Analyze Social Audience
ﬁ Scott Galloway
Product of big government @ucla @ucberkeley | Prof Marketing @NYUStern | 7% 79100

Right of Center-Left

a M ¥  Analyze Social Audience



22 shares

+ Follow =++-

+ Follow

NTT colleagues, here comes our One NTT Network Magazine #3, focused on
sustainability and innovation.

NTT Group’s got a built-
In advantage in reaching Network
their audience through
their own team on
Linkedln (who are well-
followed by exactly the
folks they want to reach)




1o #4 Make the Content Deliver on Your
<Iller Headline

SparkToro & Followerwonk Joint Twitter Analysis:
19.42% of Active Accounts Are Fake or Spam

. . To achieve virality, a Clear definitions for all of
Now U:\IS article bette: visual, preferably a these terms “active.”
IS 2 TN O chart or graph, is “fake,” “spam,” need to be

heeded provided.




SparkToro & Followerwonk Joint Twitter
Analysis: 19.42% of Active Accounts Are Fake
or Spam

e By Rand Fishkin May 15,2022

TL;DR - From May 13-15, 2022, SparkToro and Followerwonk conducted a rigorous, joint analysis of five
datasets including a variety of active (i.e. tweeting) and non-active accounts. The analysis we believe to be
most compelling uses 44,058 public Twitter accounts active in the last 90 days. These accounts were randomly
selected, by machine, from a set of 130+ million public, active profiles. Our analysis found that 19.42%, nearly
four times Twitter's Q4 2021 estimate, fit a conservative definition of fake or spam accounts (i.e. our analysis

likely undercounts). Details and methodology are provided in the full report below.

Percent of Twitter Accounts Likely to Be Fake or Spam

(a comparison of datasets from SparkToro & Followerwonk, Analyzed May 13-15, 2022)

70.23%
70%
Active Accounts Only
(tweetad 1X+ in the last 20 days)
60%
Active & Inactive Accounts
lincludes profiles wjo recent activity)
0% Methodology Not Disclosed
[source: Twitter's Q4 2021 Metrics]
40%
We believe this dataset provides the best estimate of how
marny active Twitter accounts are likely fake of spam.
30%
' 22.35% 23.42%
20% 19.42%
16.0%
10%
=4.99%
0%
Followerwonk SparkToro Fake Followers of @ElonMusk @ElonMusk All Twitter Earnings
Sample Followers @Twitter Active Followers Followers Report
44,058 accounts ~S00K accounts 100 accounts 26.8M accounts 9Z9M accounts 217M accounts
NOTE: This chart includes multiple datasets of varying sizes and compositions. For full methodalogy, read our post published on sparktera.comyblog Sparkrorn followerwonk»»

For the past three years, SparkToro has operated a free tool for Twitter profiles called Fake Followers. Over
the last month, numerous media outlets and other curious parties have used the tool to analyze would-be-

Twitter-buyer, Elon Musk’s, followers. On Friday, Mr. Musk tweeted that his acquisition of Twitter was “on

Rand Fishkin (He/Him) res
SparkToro CEQ. Auther of Lost & Founder. Feminist. | love underdogs, cookin...
®H.®

Last Friday, Elon Musk tweeted that his deal to buy Twitter was “on hold pending
details supporting calculation that spam/fake accounts do indeed represent less
Rand Fishkin than 5% of users.”

SparkToro CEQ. Authar of Lost &
Founder. Feminist. | love underdogs,
cooking, & helping pecple do better

marketing

This weekend, Casey Henry and Marc Mims (of Followerwonk) worked tirelessly
to provide the most rigerous, robust estimate possible. That report is now
published here: https://Inkd.in/djpzukMP

View full profile

We used several methodologies, all of which are compared in the chart. But, the
best estimate we have is that 19.42% of active, public Twitter users (i.e. those
who've tweeted in the last 90 days) are fake or spam.

| don't know if this will have any impact on Mr. Musk's planned purchase of
Twitter, but | am quite proud of our work here, and especially grateful to Casey &
Marc for their diligence.

Percent of Twitter Accou nts l.ikely to Be Fake or Sparn

enparison of dal arh Tare & Foliow b Aralyzed

Fadber i Sk Tosm Fake s.ul.u.m..r @hommush Al r..n.. Eaﬁng;
Eample Folawers .u-w- P Folmasey

Ty, N T —

CQ@ Bizke Emal and 2,163 others 227 comments - 130 shares

Reactions

deeeeedcc

We didn’t do a perfect
job, but it was enough to Q- Oue Dcomment  dshore  send
start a big conversation!

mla 292,509 views of your post in the feed

@f Add a commaent... ® &)

Most relevant =

Marty Weintraub « 1st 2d see
{Hiring, See Post Below) Marketing Lead, Founder: Aimclear® Integrate...

Reason number 2,704 you are awesome Rand Fishkin
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Tipo#1 Plan the Distribution Channels

/
/

- o
N\ \ ‘!
\\ \

\
\
\

We analyzed returns of the 50 largest crypto,

stock Index, and REIT Tfunds over the last decade.

, ll \ \‘ \
/ \ LinkedIn
News ! '
I/ \
Reddit { J




Tip #2: Now Plan the Distripution Tactics

We analyzed returns of the 50 largest crypto,

stock index, and REIT Tunds over the last decade.

|
Discussion thread about

!
I’ method + results, no link
!
!

7’
= _ r/crypto
~ ) )

eddit credentials, photo,

-7 S o cardboard sign, mention
r/stockma rket = r/|AMA gl violent threats from crypto




1o #5 Make a Promo Schedule

Today < > December8, 2021

WED

GMT-D3

6 AM

If you put it on your_ .
calendar, you'll
probably doit. If

Email Marketing Group for Sharing of Influence Maps Post, 9:30am
10 AM

E o0
|
)

14 .
yo u d O n t 10am, Microsoft Teams Meeting
(Y Y]
11 AM . .
Rand and Rakefet: Host the Pro Interview Recording
11am, Google Meet Link
12 PM »
Twitter Thread: Influence Maps, 12pm
Linkedin post: Influence Maps, 12:30pm
1PM
FB Post: Influence Maps, 1pm
Reddit Thread: Influence Maps, 1:30pm
ZPM
IPM
4 PM

Growth Masters | Rand Fishkin

-
|
en
b=l
E]

3PM



Tio #4: Use Viral-Likely Formats to Promote
Viral-Unlikely Links

\l i\l e - - -
ﬁ Amanda Natividad ﬁ} Amanda Natividad @amandanat - Dec 6
. @amandanat

Whoa. We now have 1,146 signups.
A lot of marketers are sleeping on LinkedIn.

Twitter: 41
For SparkToro, we promoted next week's Office Hours Linkedin: 259 &
webinar on Twitter and LinkedIn 1hr ago and the Sl T —
difference in SignUpS are absurd: @randarisn Is presenting on ursdaay, vec. 3. Join us:

Twitter: 3
LinkedIn: 34 Office Hours

Instantly ?&5‘.{)

Upgrade Your bﬁ

Content
with Rand Fishkin and Amanda Natividad

#SparkToroHours

crowdcast.io
SparkToro Office Hours - Crowdcast

12:57 PM - Dec 3, 2021 - Twitter Web App Register now for SparkToro's event on Crowdcast, scheduled to go live
on Thursday December 09, 2021 at 11:00 am PST.

19 Retweets 7 Quote Tweets 276 Likes

&) B & 7 5



1o #5 Leverage Other People's Publications

2 SUBSCRIBE
Th{_‘.If"IdI{Iﬂ.EXPRESS Home India World Cities Opinion Sports Entertainment Lifestyle Tech Videos Explained Audio Epaper Signin

MUST READ ‘ Nagaland killings: Direct ‘'marise’...they shot right at us, we did not flee, says ambush survivor

Home / Technology / Crypto / ‘Fear and Greed' index tool and Crypto investments: What to keep in mind

‘Fear and Greed’ index tool and Crypto
investments: What to keep in mind

Alternative. me, the company behind the crypto Fear and Greed Index—analyzes emotions and
sentiments from different sources and crunches them into one simple number.

Written by Mehab Qureshi | Pune
Updated: November 24, 2021 9:08:01 am

Fear & Greed Index

Now:

On the Fear and Greed Index ,a value of 0 means "Extreme Fear" while a value of 100 represents
"Extreme Greed". (Screenshot: Alternative. me)



Tlp #6: Listen, Watch, & Set Up Alerts for
Promotional Opportunities

.

How to get push notifications
when keywords or links are
tweeted

’ Nick Gottschlich Apr 13,2019 - 3 min read o o 0 @ [J - é New Applet

Recently, I was pleasantly surprised to find out that a project of mine had

BNEQ TSl 78% @ 9:42 PM

gotten some traction on twitter, as someone commented about it in a tweet Se l ect tri g ge rservice

. : L . Search services
chain that was getting a fair bit of “favorites” and re-tweets.

twi

I was unpleasantly surprised though that I found out about this 11 days
after those tweets had been made. This is basically a million years in twitter
time. So I resolved to figure out a way to ensure that I would be notified if
some creation of mine was getting tweeted about so that I could inject
myself into the conversation as it's unfolding, instead of way after it’s

happened.

I wanted to ensure that every time someone tweeted out a link to the github

page of my project, it would push a notification to my phone. I looked up a
couple ways to do this, and ended up settling on IFTTT. IFTTT (If This Then
That) lets you set up “applets” that can, among other things, search twitter
every few minutes or so and send a push notification to your phone if it gets
a keyword match.

Via Nick Gottschlich



https://medium.com/@nickpgott/how-to-get-push-notifications-when-keywords-or-links-are-tweeted-7f5b6f2df37c

@ Home Discover v Content v Influencers v Monitoring & Alerts ~ Projects Rand Fishkin

Alerts 3/5

Audience Research show Chart @)  REFRESH ... OPTIONS R\ COPYRSSLINK = EXPORT v ADDTOSLACK | (©

Created by Rand F. (Mar &, 2022) Last edited: Mar 8, 2022

Q
16 146 413 692 s Compare Alerts
Mentions Today Last 7 Days Last 30 Days ~
Brand Alerts -~
SparkToro
v:u Total Web Mentions Past 6 Months v -
Backlink Alerts ~ 70
50
Sparktore.com
You
50
Keyword Alerts ~ w 2
=]
E
T
Audience Research = 0
You
20
[ MONITORING TUTORIAL 10
(]
Feb'22 Mar 22 Apr22 May 22 May 22

@ Audience Research

Select All Sort by: Twitter Shares w Linked: Show All Mentions

By Jim Waterson [g Joumnalist

May 4, 2022 theguardian.com @ Domain Authority: 95

Piers Maorgan ratings dive as talkTV struggles to attract viewers
...does not rule out the possibility that some people were watching somewhere in the UK, it means the television audience was so small that it was not be picked up by official rating agency, the Broadcasters’ Audience Research Board. The audience n<
for Morgan's flagship 8pm evening show also collapsed frem an average of 317,000 viewers on its launch.

El 16k 9w 51K @ 0 @ 54K  Total Engagement: 26.5K

By Stuart Mcgurk B Journalist

newstatesman.com @ Domain Authority: 84
Apr 29,2022

1 week ago

"We're going to disrupt”™ A year inside GB News
...been approved by McAndrew and Becca Hutson, GB News's head of digital, who told Harri it would go viral. She was right, but the viewers rebelled by switching off. At some points in the hours that followed, according to the Broadcasters' Audience n<
Research Board (Barb) ratings agency, GB News managed the dubious honour of attracting zero viewers

El747 w904 @0 ¢ 137 Total Engagement 1.8K

% 19thnews.org @ Domain Autherity. 61 1

The 19th News Fellowships 5 weeks agl

..., compelling headlines, social and newsletter copy, and visuals on deadline Use key newsroom platforms and tools to monitor real-time metrics and trending topics, schedule social media posts, and produce a website or newsletter Fellows in the
nrndiet and terhnnlany track mav learn how tae Necion and candiet audisnes reesarch tninenirs and infar

n<

| use and like Buzzsumo’s Alerts



https://app.buzzsumo.com/alerts

These slides will be available soon ©



What Qs can we answer tor

’ . you today?

&

[inhovate with Linked [l
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Connect with us:

‘ h k B /in/purnaviri
O n yO U B /in/randfishkin




